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Accelg‘ren startups in India:
rRACT ators and Inhibitors
[\BS o " o " Shree Jyothi Kontha

Jlobal startup areng witt

{ 1

) isdnf:;n(l 'numh‘cr of startups
Wever t\;:: In various industrial
At s Fasizany ;h’C SPaCC s (j(»mtr?nte(l
ol ol W(. (kgfc ‘:cn(llcr diversity 1s
frenlipseiis ;r orce brings economic
ot irs look decent, the reality is

and space for women to exhibit and

(ndid 15 qlttli and being incorporated. The starqy

iuCOrpOf‘ nelped by the abundant skill avnilublcl)eC(

d‘"?m.‘ . by malc cntl:CP!‘Cncurslwi(h women enfre )l '.l‘ \

“n.(l.fi) o pringing innovations and pm.ticipmilo'anurship

cntlfl‘?l\, Though the qum.befs and sectors covered lll of male

l y. jer discrimination and lack of dc()])(, ’IV‘V:mc
ate su

bl
bm;rk" \\'llh gene tial t fullest
marked = sotential to Tulies extent. Thi
el This paper attempts to investigat
stigate various factors impacting

explt rship and arri
tre rencu p arrives at a f
L:gltl:alizing factors are very C;?t[ii(:\lwork for the women to be successful
Gender ™ 1 world and provide requi al for efficient participati e
neurt quired workforce diversity inrr)noi(z)xzoor] i
’ nal scope and cultural

re
fiti]\t'r:fgity to the ecosystem.
. Words: Startups, entrepreneurship, Se

N y deconda N
:;t'ernal e ry data, gender neutralizing, internal,
[NTRODUCTION
[ndia has peen trad
pomes S home mak
Jast century women have

:systcm in Indi
1C country, ff

itionall
l CI(‘)S tal}(’il? cl(:}mtry Where WOEngrele conse{'vative and have been confided to
, g bigger role in raising kids and taking care of family. Howev -

_ overcome the barriers, some of them self-imposed as \l't):lfl a;) Thec:sir.szltnlji
the families and society, t0 take part in the economic progress of self and their families though this
has been restricted to small business based on household activities. Modern education especiall-v wit;
Jarger participation of women in the enrollment of science and engineering courses has changed the
way Indian women looked at exploiting business opportunities. il

64) defined an entrepreneur as someone who makes the
to a report, published by the United Nations in 2020, in India, women ¢
in STEM fields which is the highest in the world. However, it also hig

only a small number of 14% of 280,000 engineers, scientists, and techn
try. This indicates high Jevel of inactive women havi

institutions across the coun
contribute to economic progress.

Need for women entrepreneurs.

According to APJ Abdul Kalam, Empowerment of women leads t0 development of @ go'od family,
good society and a good nation. There is need for increased levels of female emreprenel}nal gcnvug
mFLeaSing the quality of entrepreneurship by enabling greatjr dlvlerintyj, 1)\(:1112 :r: tf”éﬁ,ﬂf g(i[(; lir) ;,:l :
i roeted markets. J¢1 gs & Brush, (201-
it i e fos P man2genet p—— ompared t0 social goals when led

establi . o g

stablished that the focus of the business 15 Jess on ec(.)lnom;iugrf]zlnstcmm female entrepreneurs help 1n
W a :

t forward sim! -+ s to the relevant regional

by wome
n. Hanson (2009) has also pu
. o the benefit
iness and cascading use both the 1

most of a situation. According
onstitute 43% of all graduates
hlights that women constitute

ologists employed in research
ng potential t0

nale and female

achie\lin . :
g social goals through their bus :
: . ! ; ' offectively
W;Eumty' It is essential for any industrial ecosystems 1 effectively
orce to deliver their full potential.
Hydcmbad, Telangand, India

ublic Enterprise:

ASSiStan
t Professor, Department of Finance, Institute of P
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Women through their entreprencurship are changing their lven along witly Othery
author observes that this change cannot happen unless governmental mnd non-goye
systems exist tor buitlding women's skills, confidence, and business networky,

llnww(.r. "
imeny) mm":,:
Dhameja et al, (2000) have set the basice feature nl'w‘unu-n entreprencurship gy Indin ny Invo)

of wmig women. Patole, M., & Ruthven, O, (2002) identified women OWNing hugineyy W ey
educational background. Vinze, M. D., (1987) observed that the majority ofwomen wpy, 6™
business come from humble income backgrounds, Gupta, (2013) observed that Women e g
service sector for their business, Charanin, (2005) analyzed transformation ol womey !

"(‘[cnn’
i Mremergence as techpreneurs ' from Wnal)
businesses to their emergence as techpreneurs,

Women entreprencurship: Curvent status in India,

According to the Global Gender Gap Report 2023 of World Economice Forum, Indin rap
among all countries when measured on the parameters of participation in cconomic o
educational achievement, health and survival, and political empowerment, Indijy sCore
economic participation and ranks 127t overall,

ks 149
PPOrtuniiey

'
svery low o

India fares poorly in indexes of entreprencurship and is ranked 57 among 65 countries in (he 202
MasterCard Index of Women Entreprencurs. It is ahead of Iran, Egypt, and Bangladesh by behind
Tunisia. The index is based on parameters of financial access, advancement outcomes, and ease of
doing business.

Women led business constitute around 20.37% in the MSME industry in India representing an
employment of about 23.3 per cent of the work force. In absolute numbers it translates to around 134
businesses hiring between 22 and 27 million individuals,

Tracxn report estimates in India that around 18% of all funded startups are women-funded start-ups,
The funding has been growing steadily during the past decade with 42 per cent yoy growth 2021
amounting to $4.9 billion worth of capital. During the post pandemic meltdown funding activity
declined by 12 per cent to $4.3 billion in 2022. India witnessed an impressive growth in the startups
established in emerging locations. The report also said that startups with women leaders raised 17%
of investment deals.

According to Resurgent India report

1. About 58% of women entreprencurs are in the age bracket of 20 to 30 when they initiated the
startup

2. Around 73% of women reported revenue under Rs Imillion in a financial year.
3. More than 50% of women entreprencurs started alone without any other member.

4. Around 35% of women entreprencurs had a co-founder,
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OBJECTIVE OF THE STUDY

The study is aimed with the following objectives.

. study the landscape of women entrepreneurs in India.

2. study the factors impacting women entrepreneurship.

3. study the startup eco system in India.

4. depict a framework for the success of women as an entrepreneur.

METHODOLOGY

This research work is based on the secondary data available in various public domains and a
theoretical approach has been adopted to build the case. The study is descriptive in nature relying on
the current studies available along with the data and interpreting the same to build a model for the

Suceess of women as entrepreneur.

LITERATURE REVIEW

Pmkash, Goyal (2011) reasoned why women are becoming successful entrepreneurs and identified
2t education, support from the family, successful stories of other family members etc..,. Women

€ome across ot of issues like family obligations and comrmitments, lack of motivational support and

*lf-confidence, Also. archaic social outlook was a de-motivator for many women to enter

entrepreneurship.
Chinmg b trepreneur in India. Th
Yee S : teristi. of a woman entrepreneur . They
100 (2020) hes detailed the charac them under their supervision and control.

age the entj R ) i

re business, preparing plans and executing '

exey take calculated risks pth;le f:lcli)nsz uncertainty with confidence. She must arrange capital

b UG g0 returns. Th th 156 studied the multiple factors resp_onsnble. for women to

"o e s i1 ultitasking, risk taking capabilities

Bove, Uepreneurs and identifies them as ability to do m ; ’
*Nt support through various schemes etc.

523




TN

The Indian Economic Jowmal - ISSN 0010-4662

Vijayakumar, and Jayachitra (2013)’s study found thql onc of the most encourageq and gjon:

concepts across the globe is women entreprencurship as it helps women stand on the same lg"‘ﬁcam
men overcoming the cconomic challenges. The authors observed that women cntrcprcncfcdeslal;m
display qualitics and sKills to meet the challenging and cver-changing trends ofintcmmio"arlS Neeq ¢,
The women must be adaptable and proficient to survive and sustain in the competitive world Markeys
also emphasis on the requirement of support from the government. However, it is dishcar'tme"e is
observe that the benefits have reached only a small section of women. These development aen fnglo
helped the urban middle class women, who represent small fraction of women entrcpreneursctwm;
not percolate to the women from lower sections and from smaller towns and rural areas, and diq

Babu (2015) discusses that as India’s startup scene is encouraging and attracting more 5
entrepreneurs, global investors are increasingly raising funds for new women startups, |y isomlc"
observed that business trends are also changing as women are more into manufacturing, technolzso
and export. Another important factor driving women entrepreneurship is the Digital media as it oy

a platform for them to express and exploit their talent and skills. It was also found that most off;3
women raising funds are concentrated in the metro cities revealing the lack of women-centric avenu:s

in smaller cities and towns.

Pragalbh Sharma (2020) has observed that some women take up entrepreneurship as they believe j;
is in their blood i.e., in case of family business with the motivation of expanding and diversifying
their already existing business. Also, some other motivators are self-fulfillment, financial ang
monetary compulsions apart from compulsions arising from the absence of any other family member
effectively leading the business. The author also highlighted challenges faced by women
entrepreneurs in terms of running the business. The challenges manifest in the form of gender related
issues where they face bias and preset perceptions about her attitude behavior and approach towards

the business, marketing problems and financial problems.

Sapna Manshani & Anjana Dubey (2017) studied and analyzed the role of women startups in
economic development. They analyzed various factors responsible for female entrepreneurship. They
also studied schemes offered through startup India, stand-up India schemes for women entrepreneurs

and the challenges they face.

Viinikainen et al., (2017) stated that successful entrepreneurship is characterized by exploitation of
opportunities and quick investment decision-making during market uncertainty.

From the literature review the factors affecting the women entrepreneurs can be summarized as below

Fig 2: Factors impacting the women to be entrepreneurs.

Internal factors Education/skills
Self confidence

-

Financial/economical needs

Opportunities
Socio-cultural R
Support Factors Training/menwilg_/

External factors

Marketing support

./ ]
Risk taking/adaptabil‘ltL_/ _

Fanatical incentives

Source: Author’s compilation
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w
sartup E€O system in India:

; defined, a startup ecosystem is the enviro

3vd |argest startup ccosystem in the w

gimply nment in which a startup entity is being set up. India

has the N orld, witnessing YoY growth of 12-15%.
«Startup India initiative” was launched on 16tk Janu

ng cnough for nurturing India’s startup ary 2016 by the government aiming an ecosystem

: . culture to drive i h ort
and increase i economic growth, supp
ugpmneuﬁlllg;emship throudhemf_lqymem OPportunities. It is aimed to assist in strengthening
women en(Tep ‘ 81 bolicies and initiatives, and creation of enabling networks.

. ent fo:asptrl??e(;lt:?upesoisl:tdl:uny and Inte'm‘al. Trade (DPIIT), under the initiative of Startup
~ India, rccongb 2022. DPIIT artups as per eligibility conditions. As per the statistics available as
- on 31% December , recognized a total of 86,713 startups in over 660 districts. It is

heartening to know that every State anq UT of the country boasts of at least one startup with over
46% of them have at-least one-woman director.

India has witnessed a grown of 225 times in its startups since the launch of the Startup India

e. The country has 99,371 startups (as on May 14, 2023) with at least one startup in each of
the 36 States/UTs. India boasts of more than 100 Unicorns and 23 of them emerged in 2022 itself.
Jobs generated by startup stood at a total of 8.93 lakh till December 2022.

The success story of the startups in India can be attributed to the following.
1. Availability of large talent pool

2. Favorable regulatory environment

3. Startup ecosystems encouraged/built by large corporations.

Fig 3 Sector wise distribution of startups in India

Others
%
Transpart Enterprise Tech
= 18%
%
Real Estate Tech
”
Edech
™
Desptact Ecommerce
" - 38,816 2%
Active Startups In India
Fintech
“““ n%
htech Consumaer Services
o T T
< hone e »
- Source,
} ree: The state of Indian startup Ecosystem Report 2021 INC 4Plus

The gender disparity is very much evident in startup fund raising.

2 B4: Gender wise funding at various stages of business

525




% Dare of ‘ol Runelirg amourt

ne.
rew
o~ -
fridioe Stoge Growth Stage
Bl othen U1 stortups with At Least | Fermnate F ounder

Pache R Ty Aresceriorescd Ineiae the Bors ore I SN

Source: The state of Indian startup Ecosystem Report 2021 by NEDO INC 4Plus

We can find that women are active in the sectors of education, ecommerce, healthtech angd
which are traditionally the strong holds areas for women as employees and other work for
women seem to continue to invest in their strengths rather than venturing out into new tech

like deep tech which may be a game changer.

Fig S Sectorwise distribution of startups by women
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Fig 6: Gender wise founders of Unicorns in India
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4%

= Male Founders ® Fermnale Founders

Source Tracxn 2021
Fig 7: Women representation in founding members in India unicorns
f

?

s Unicorns with 14 woman in the foundingteam

» Unicorns with nowaoman in the founding team

3

- Source: Tracxn 2021
be represented as
- Some of the challenges faced by women SRS

=
. Fig8 Challenges faced by women entrepreneurs:

A
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Y Public Sector Enterprises

(GBl) Claims
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Pradhan Mantri Mudra Yojana (PMMY)

1
16, Stand Up India
19 Suctainable Finance Scheme

SIDBI Make in India Soft Loan Fund for Micro Smalj and Medium, Emcrpr.
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;:o. Startup Assistance Scheme

40 Growth Capital and Equity Assistance

Under Ministry of Science & Technology

41, Assistance to Professional Bodies & Scminars/Symposia

42. Ayurvedic Biology Program

43. Industry Relevant R&D

44. High Risk-High Reward Research

43. Technology Development Programme (TDP)

46. National Science & Technology Management Information System (NSTMS)
47. Biotechnology Industry Partnership Programme (BIPP)

48. Industry Innovation Programme on Medica] Electronics (ITPME)

49. Extra Mural Research Funding
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. Science and Technology of Yoga and Meditation (SATYAM)
53. Rapid Grant for Young Investigator (RGYI)

54. Bioxcchnology Ignition Grant (BIG)

ANALYSIS AND INTERPRETATION :

crtreprencurship ang Startup ecosystem in India, a conceptual framework are arrived atasprft
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4 Source: Author’s compilation
 The support factors can be further classified as under financial factors, regulatory and compliances
4 Ectory and gender neutralizing factors.

Fig 10 Support factors for women entrepreneurs

* Funding
* Capital support
« Subsidies & tax incentives

_J

* Relaxed regulations
* Compliances support
* Reporting & auditing )

* Training & skill development
* Dedicated Marketing avenue/support
* Easier entry and exit norms

* Mentorship S

rce
Authops compilation
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Here, the first two factors i.c financial and regulatory factors are common, ang
should be incentivized through these factors. The third factor Gender Nc’utra o
critical for the women entreprencurs to achieve a level playing field and compe
ccosystem and in global markets.

CONCLUSION

The women entreprencurship has come up a long way with women taking active inter
of businesses based on houschold requirement to cutting edge technologies. There 3
influencing the path of women entrepreneurs and they must face lot of barriers before ,
themselves in the corporate and business world. The government of India is playing a v Establishiy
in shaping the future of women entrepreneurs with lot of encouragement and Suppz?: ;-mwe.m!‘
forms. Government is scheming to develop the spirit of entrepreneurship right at grass roo:r: e
in the smaller towns and rural areas in India. Women entrepreneurs are all set to shine andevel "
mark for themselves in Indian and global economy provided gender-based discrimination e::kea
the earliest. da
REFERENCES

1.  Drucker, P. F; The Big Power of Little Ideas. Harvard Business Review, 42(3), 6. 1964

2. Dhameja, S. K; Women Entrepreneurs: Opportunities, performance and problems. India: Deep and Desy
Publications. 2002

3. Patole, M., & Ruthven, O; Metro moneylenders—Microcredit providers for Delhi’s poor. Small Enterprie
Development, 13(2), 36-45. 2002

4. Vinze, M. D; Women Entrepreneurs in India: A Socio-Economic Study of Delhi, 1975-85. India: Mimi
Publications. 1987

5. Gupta, D. D; The effect of gender on women-led small enterprises: The case of India. South Asian Journal of
Business and Management Cases, 2(1), 61-75. 2013

Charantimath, P. M; Entrepreneurship Development and Small Business Enterprise. India: Pearson Education. 2008

.~ CTY entre

lizing facye, ‘:’eﬂeu:

te successfu“y ":':h“/
e

est in settj, "
re many fa(’.

J E Jennings and CG Brush “Research on Women Entrepreneurs: Challenges to (and from) the Broace
Entrepreneurship Literature” The Academy of Management Annals Volume 7 — Issue 1 pages 683-715

8. Hanson “Changing Places Through Women's Entrepreneurship” Economic Geography Volume85, Tssue3 July 2003
Pages 245-267

9.  Prakash, Goyal (2011) “Women Entrepreneurship in India: Problem and Prospects
Multidisciplinary Research Vol.1 Issue 5, September 2011, ISSN 2231 5780

10. Vijayakumar, and jayachitra (2013) “Women Entrepreneurs in India: Emerging issues and challenges”
Journal of Development Research Vol. 3, Issue, 04, pp. 012-017, April 2013, ISSN: 2230-9926.

11. Pragalbh Sharma (2020) “Women entrepreneurship in India: The socio-economic context”

Proceeding September 2020 il
Prospect

12. Chinmayee Sahoo (2020) “Women Entrepreneurship in India: An Insight into Problemséo9 Septeahe
Development” International Journal of Engineering Research & Technology (IJERT) Vol. 9 Issue V%
2020 OF WOMEY
¥ Y 3
13. Sapna Manshani & Anjana Dubey (2017) STARTUP WOMEN IN STARTUP INDIA: AVS-{%DISS\JC‘" fua- 1
ENTREPRENEURS IN INDIA International Journal of Business and General Management Voi. 0
2017; 91-100 . o B
14. Viinikainen, )., Heineck, G, Bockerman, P, Hintsanen, M., Raitakari, O., & Pfhko:’i“"ﬁ;m;al of B
entreprencurs? Adolescents’personality characteristics and entrepreneurship 1n adulthood.
Venturing Insights, 8, 9-12

»  International Journal of
 Interatioed

Material To&

15.  https://www.startupindia.gov.in/

16. https://www.slanupindin.gov,in/contem/sih/cn/govcmment-schcmes.html

k 532




